CTAHOBHIIIE

ot nou.a-p Hagesxkna Mopnanosa Aumosa, HoB 0birapcku ynusepcuret, rp.Codus,
Jenaprament ,,MkoHomuka“, npodecuonanno HanpasJjenue 3.8. ,Ikonomuka*,

Hay4Ha crenuaj Hoct ,,Mapkerunre

OTHOCHO: KOHKYpC 3a 3acMaHE Ha akKaJeMHU4YHa JUIBXHOCT ,,JIONCHT B MPO(eCcHOHATHO
HanpaBienue 3.8. Mkonomuka (Mapketunr — bpann MeHWIKMBHT), dakyiarer MO,
nenapramenT ,,Jikonomuka®, oosisex B JIB Op. 56/02.07.2024 r.

OcHoBaHMe 32 U3roTBsIHE Ha craHoBHUIIeTO: 3armoBen 3-PK-349/26.09.2024 r. na Pektopa

"Ha HBY

I. Onenka 3a chbOTBETCTBHE ¢ MUHMMAJIHUTE HAIMOHAJHN M3UCKBAHUS Y N3MCKBAHUSITA HA
HoB 0bjrapcku yHuBepcUTeT

Ot npencraBenara CnpaBka 3a H3MBIHEHUETO HA HAIMOHATHUTE MHUHUMATHU
HayKOMETPUYHHM HM3HMCKBAaHMS 3a 3a€MAHETO Ha akKaJeMHYHaTa MJIBXHOCT ,JOLEHT B
npodecronanno HampasieHue ,Jxonomuka™“ mo cunara Ha 3PACPB u IlpaBunnuka 3a
HEroBOTO NMPWJIOKEHHE, KakTo W m3uckBanusara Ha HBY, riac.n-p dumutrsp Tpengaduion
oTunTa 815 TOUKM.

Toukute ¢ MNpEACTAaBCHHU B OTACIIHUTC I'PYIIU U C€ JOKA3BaT B CJICAHATA Ta6J'II/II_IaZ

I'pyna ot Munumaisu Ot cnpaBkaTa
MOKa3aTeIH M3UCKBaHU Ha KaHIuAaTa
A [Mokazaren 1 50 50
b [Mokazaten 2 0 0
B [okazaren 3 100 100
r Cyma ot nokazarenure ot 4 10 10 200 265
I Cyma ot nokazarenure ot 11 10 13 50 100
E Cyma ot nokasarenure ot 14 go 21 0 0
XK 50 90
3 Cyma oT nokasarenure oT 22 10 Kpas 70 100 300
(3agpmxurennu 3a HBY)
u 50 110

3aKII0YeHUETO OT MpeocTaBeHaTa MHPOpMaIIUs 110 TO3U KPUTEPHIl €, 4e B CIpaBKaTa
KOPEKTHO Ca IIOCOYEHH OTJEJHUTE IIOKa3aTeld  3a KOJIMYECTBEHO OLEHSIBaHE Ha
nyOJIMKAaLMUTE U aKaJieMUYHaTa JIeHHOCT.

1. A3caenoBaTesicka qeiHOCT € pe3yJITaTH.



1.0nenka Ha MOHOrpaUYHMS TPY/, BKJIIOYBAIIA OIEHKA HA HAYYHUTE U HAYYHO
— NPUJIOKHUTE MPUHOCH HA aBTOPA.

MouorpaduanusT Tpya Ha ri.ac.a1-p dumutsp Tpennaduinos e Ha Tema: ,,MOOUITHUAT
noTpeduTen u e u3s3na ot nedar npe3 2023r. ¢ odem ot 280 crpanunu. M3cnenoarenckara
1[eJ1 Ha aBTOpa € CBbp3aHa ¢ Bb3MOXKHOCTTA J1a pasriena ¢eHOMeHa Ha MOOMIIHUS TOTPEOUTEN
OT HSKOJIKO TJIEJHM TOUYKH. 3a M3IBJIHEHHETO Ha Ta3u LIeNl aBTOPHT € BKIIOYMII Pa3IUnYHU
M3TOYHUILIM OT MPAaKTUKaTa WIM KOHKPETHH MapKETHUHIOBHU MOJXOAM OT CTpaHa HA Pa3IMYHU
KOMIIAHWH, BT CHUCBK C JOKJIAagd OT KOH(EpPEeHLIMH Ha BOJACIIM M3CIECIOBATEICKH H
KOHCYJATAaHCKM areHIUU 3aeTh B cdepara Ha COLMOJIOTHITA, MapKeTHHra U JUTUTAIHUTE
KOMYHHKAIIMM, KaKTO W PpE3yNTaTH OT KOJUYECTBEHH, KAYECTBEHHU IOTPEOUTEICKH U
€KCIIEPTHU U3CIIeABaHMsl. Y CIOPEIHO C TOBA Ca BKJIKOYEHU U PA3JIMYHU 10 POJI U ChIbpKAHUE
aKaJeMUYHU U3TOYHHUIIM.

Hayuno-meTononornueckure ¥ Hay4HO-TIPHJIOKHHUTE TMOCTHKEHHMS Ha KaHIuAara B
MOHOTpaUUHOTO M3CIIEIBaHE MOTaT Jla Ce TPYNUpPAT B CIEIHUTE HAPABICHHUS:

II'spBO, OCHOBaTenHO MOXE Ja C€ TBBPAU, Y€ H3CIEABAHETO € HOBATOPCKO U
MHOT0ACIIeKTHO 110 OTHOLICHHE Ha (POPMUPAHUAT Bede MOOMIIEH IOTPEeOHTEN.

Bropo, 6e3criopHO aBTOPBHT € MOCTHTHAN IOCTaBeHATa OIlleé B HAYaJoOTO 3ajada, a
MMEHHO €THOBPEMEHHO Jia CHHTe3HMpa Hal-HOBaTa MH(oOpMalus MO TeMU KaTO JAUTHTAJIECH
MapKeTHHI, TOTPEOUTENCKUTE MHTEPECH M U3KUBABAHE, Jla I[IOCOYBa creuuGUIHU
WHJUKAaTUBHU PEIICHNUs, IPUIIOKEHH B IPAKTUKATA B TOCIEAHUTE JIBE AECETUIICTHSI, 1a U3BEIE
U CHHTE3Mpa pe3yTaTH OT Pa3IM4HU NPOYYBaHUs, KAKTO U Ha TAXHa 0a3a j1a Jaje exHa uaes
3a MO-Pa3IUYHO MpopuIMpaHe Ha MOOUITHUS KOHCYMATOp.

Tperto, B MOHOTpadusTa € mog0paH NHOBATUBEH U MHTEPECEH MOIX0/1 32 U3M0JI3BaHE Ha
,,TpUTOUKOBa* cTpaTterus. Ha mbpBO MACTO CTOM MOTPEOUTEICKOTO MOBEACHUE U HETOBUTE
0c00EHOCTH B KOHTEKCTA Ha IPOMEHUTE B CTUJIOBETE Ha ’KUBOT B €/IMH J10CTA [10-CBBP3aH CBAT.
Ha cnenBamo MscTO, TS BKJIIOYBA KOMEHTAPU BBPXY TEXHOJIOTHMUTE, W3IOJI3BaHU B
ChBPEMEHHUSI MApKETHUHT, KOUTO €THOBPEMEHHO CIIEABAT, HO M Ch3/1aBaT HOBU TEHCHIIMH ChC

3HAYMUTEIIHA CKOPOCT. A Ha TPETO MACTO CE€ MIPAaBH pePepeHIIs KbM TOUKUTE Ha MPoaaxoa.

2.0neHKa HA IPUHOCHTE B OCTAHAJINTE NPHJIOKEHH MyOJuKanuy (TBOPYECKH U3SIBH),
HalNpaBeHM cJieJl HA3HAYABAHETO HA aKAJIeMHUYHATA UIbKHOCT ,,IJ.ACUCTEHT* WU
aKaJleMHMYHATA [JUIBKHOCT ,,JOLEHT* (IpU KaHAuAaTHTe 32 npodecop). T# BKI0OYBa

H OIICHKA HA UBUCKBAHETO 32 PCHCH3UPAHOCT HA U3TaHUATA.



Hayunute npunocu B MoHOTpadusiTa, KOSTO HE € IPEICTaBeHa KaTo XaOMINTAIMOHEH TPY,
CTaTHMTE W HAyYHUTE JOKIAAM Ha Ti.ac.a-p Aumutep TpennaduioB morar ma ce 0600mT,
KaKTO CIIe/iBa:

*s10CcTO M 33BJ009EHO U3CIIeIBaHE U IPUHOC KbM TEOPHATA Ha MAPKETUHT KOMYHHUKALIUUTE
Y OpaH/IMHTA;

*1lenecho0pa3HO H3CIIeIBaHEe HA HMHOBAIIMUTE U OOBBP3aHOCTTA UM C OpaH/IMHTa;
*MHTerpupane B MapKeTUHT M3CIEIBAHUATA HA AUTHTAIM3AIMATA U U3BSKAAHE HA POJIATA U
3HAYEHHUETO Ha MOOWITHUAT NOTPEOUTEN KaTo (PakToOp 3a Ch3/1aBaHE HA CbBPEMEHHU MapKETHHT
CTpaTeruu.

3.lluTHpaHe oT APYTrH aBTOPH.

Kannunaret ri.ac.a-p Aumutsp TpenaaduinoB € mocoyms mectT HEroBu MyOIHKaIuy,
KOUTO Cca LIMTUPAHU B MOHOTpapUH U KOJEKTUBHU TPYIOBE C HaAy4HO peueH3upane. [locounn

€ 1 IBC ny@mxaunn, KOUTO Ca HUTHUpPAHU B Hepe(I)epHpaHI/I CIIMCAHUS C HAYYHO PCLUCH3UPAHC.

4. OneHka Ha pe3yJITATHTE OT Y4acTHe B M3CJIeI0BATeJICKH M TBOPYECKH NMPOEKTH U
NPHJI0KEHHEe HA NOJTyYeHUTe Pe3y/ITaTH B IPAKTHKATA.

B npencraBenarta camoorienka Ha ri.ac.i-p Jumutsp TpengaduaoB € mOCOYMIT CIEIHUTE
MIPOEKTH, B KOUTO € Y4acTBal U € IONIPUHECHII 32 YChbBBPIICHCTBAHE HA MTPaKTHKaTa, a
UMEHHO:

e B nepuona aex. 2012 — okrt. 2020 r. wu3ciemoBaTena U KOHCYITAHT B ,,bpeHa uH
tpera* OO/, kb1eTO ca U3ITBJIHEHH YCIEIIHO POEKTH B CTPAaTErn4eCcKus OpaHHT
¥ KOMEpPCHaTHUTe KOMYHHKAIMU 3a Komranuu kato Betfair, Mtel, King Tobacco
International, Zdorowie Pharmaceuticals, Lavena, u ap.

e [IpoBenenu MmapkeTHHToBHM 00y4eHus 3a ,,YE3 bbirapus‘, kakTo u 3a peauua 6pana
MEHUKBPH Mpe3 TpodhecuoHaTHU 00yYUTENIHN EHTPOBE.

e [Ipe3 mapt nekrop Ha koH(pepenuusTa ,,For Better Branding®, 10 mapt 2023 1.

e Tocr-nekrop B muardopmara SoftUni Digital, 04 maii 2023 r., ¢ mpe3eHTanus
,IIpaBuiaTa Ha OpaHIUHTa B JUTHTAIHATA epa‘.

I1l. YueOHa u npenogaBaTescKa AeifHOCT

1.AyauTopHa U M3BBbH-ayIMTOPHA 32€TOCT, padoTa B €JICKTPOHHHUSI 00y4YHTEJICH

moaya "MOODLE — HBY", ocurypsiBaHe Ha CTYA€HTCKH NPAKTHKH U CTaX0Be, padoTa



ChbC CTYACHTHU U NTOKTOPAHTH.

Cpenna orieHka — HaJ[ 5 3a pasriuexaanus nepuon (nanuu ot e-teacher ,,CtyaeHrcku )

[To oTHomIEeHHE Ha chbBMECTHaTa paboTa CbC CTYAEHTH B M3CIEIOBATENICKM M TBOPYECKU
MPOEKTU KaHIUAATHT € MOCOYMII CIEIHOTO:

e AxanemnueH HacraBHUK 10 [Ipoext "Crynenrcku mpaxtuku - ®Paza 1 u 3",
BG05M20P001-2.002-0001 na MuHucTEepCTBO Ha 0OpPa30BaHUETO M HayKaTa.

o Tomuniam W3CIEeIOBATEIICKH MPOCSKTH Tpe3 KypcoBere oT MIT «Peknama u Opann
MeHUKMBHTY - SEMM641 u SEMMO641 | llpaktuka: JlaGoparopus 3a
u3cieBaHe Ha ThbproBckara Mapka®™ 1 u 2 yacr.

HanbiiHO mocTaThyHM ca TOCOYEHUTE IPOSKTH 32 3a€MaHEeTO Ha aKaJeMHYHATa ATBKHOCT

«IOLIEHTY.

I'n.ac.n-p Jumutsp TpennaduioB e Ouil pbKOBOIUTEN Ha CICAHUTE YCHEIIHO 3AIUTHIN
JUTITIOMAHTH.
e Ecen2016/17r.-6
e [IIpomer 2016/17 r.—18
e Ecen2017/18r1.-2
e [IIponer2017/18r.—-13
e Ecen2018/19r.— 3
e [IIponer 2018/19r.—-12
e Ecen2019/20r.-3
e Ilponer 2019/20r. -4
e Ecen2020/21r.-3
e [IIponer 2020/21r. -6
e Ecen2021/22r.-2
e IIponer 2021/22r.-4
e Ecen2022/23r.-0
e [IIpomer 2022/23 . -3
e Ecen 2023/24r.-5
e [IIponer 2023/24 . -4



O06wo: 88 prroBoOACTBA

1. PeueH3um Ha TUIJIOMHH Te3HU: OT eceHEeH ceMecThp Ha 2016/17 r. no MmomeHTa — 46

2. YuyacTtHe B KOMHCHHU: OT eceHeH cemecThp Ha 2016/17 r. o momenTa — 115

Ilo oTHOmMIEHHNE HA OCUTYPCHHUTC IPAKTHKHU U CTA’)KOBC Ha CTYACHTUTC KaHAUAATHT € OCUT'YPHUII

CJICAHUTC INPAKTUKU U CTA’)KOBC, 4 UMCHHO:

e [Ipe3 MmapkeTuHroBurte areHuuu ,,bpena un tpena OO/l u ,,Mapxker Jlunkc* OO/,

e [Ipe3 nporpamara ,,Ctynentcku npaktuku Ha MOH.

I'mac.n-p Humutep TpenmadumnoB e ydacTBan B MOATOTOBKaTa Ha CTYICHTH B
HanmonanHa onuMIiMaga mo MapKeTHUHT (€KeroJHo cbere3anue, ¢ qomakud YHCC nu BUU-

Bapna) - 3 ygactust kaTo pbKOBOJIUTEN HA €KUIT B TIOCJICIHUTE 5 TOIUHHU.

2. Pa6ora ¢ Epazbm-cTyaeHTu.

I'm.ac.n-p Jumutsp Tpennadunos paboTi HHTEH3UBHO ¢ Epa3bM CTYIEHTH OT pa3IndHH

JTbPKaBH.

3. OneHKH 0T aHKeTUTe Ha CTyJAeHTHTE.

Cpennata OlleHKa OT aHKETUTE Ha CTYACHTHTE € HaJl 5 3a pa3riiexkIanus nepuo (1aHHu

ot e-teacher ,,Ctynenrcku )

IV. AnMuHuCcTpaTHBHA U 001IECTBEHA AeHHOCT

1. VYuacTue B KOJIEKTUBHU OpraHu Ha ynpasienue Ha HBY.
Kannunarst ra.ac.a-p Aumutsp Tpennadunos e B3en yuacTue B CIEAHUTE KOJIEKTUBHU
opranu Ha yrnpasieHue B HbBY:
e Komucus no akpeaurtanys Ha KypcoBe, IpUA0OUTe B UykOuHa uiu 1pyru BY3 B
bearapus xpm @BO, 2015-2017 r.;
e [Ipencenaren Ha KOMUCHS 3a IPU3HABaHE Ha IUIIJIOMH 3a BUCIIE 00pa3oBaHue,

e Pexropcku cbBerT, anpuit 2018 — ssayapu 2024 1.



=  AkajgeMuueH cbBeT, anpui 2018 — suyapu 2024 r.
= Coser Ha YIIIIO, akanemuunute 2021/22 u 2022/23 1.
e [Iporpamen xoncynrant Ha BII "Mapketunr" u MII "MapkeTHHI MEHUIKMBHT',
2015-2017 r.;
¢ [loMOIIHHUK/3aMECTHUK-PEKTOP IO MEeKAyHapoaHaTa aeiHoct, anpui 2018 - sHyapu

2024 1.

2. OOuecTBeHa aKTUBHOCT.

Ilo oTHOIICHUE HA O6H.[CCTB€HaTa AKTUBHOCT MOT'aT Ja CC NPCACTABAT CICAHUTC TaKUBaA:

e B nepuona aek. 2012 — okr. 2020 r. u3cienoBaTena U KOHCYITAHT B ,,bpeHa un TpeHa
OO/I, xbaeTo ca W3IIBJIHEHH YCICIIHO MPOCKTH B CTPATETHYECKUs OpaHIUHT U
KOMEpCHATHUTe KOMYHHUKaluu 3a Kommanuu karto Betfair, Mtel, King Tobacco
International, Zdorowie Pharmaceuticals, Lavena, u mp.

e TlpoBeneHu MapKkeTHHTOBH 00y4eHus 3a ,,UE3 Boirapus‘, kakTo u 3a penuiia Opan
MEHHUDKBPH ITpe3 MpoheCHOHATHH 00YIUTEITHH [ICHTPOBE.

e [lpe3 mapr JiekTOp Ha KOoH(epeHiusra ,,For Better Branding®, 10 mapt 2023 r.

e Tocr-nekrop B muardopmara SoftUni Digital, 04 mait 2023 r., ¢ mpe3eHTAIUSA

,IIpaBuiaTa Ha OpaHIUHTa B JUTUTAIHATA epa‘.

3. TlpuBnuyaHe Ha CTYAICHTHU B IIporpamMara.
I'n.ac.g-p Jumutsp Tpennadunor ydactBa aktuBHO B KCK Ha HBY npes paznuunure

y4eOHH TOANHHU.

V. JInuHA BHeYaT/ieHHs OT KAaHAMAATa (AK0 HMAa TaKHBA)

[TosnaBam kaHmumara omie npu nocrenBaHero cu B HBY mpemm 18 roaunwm.
Kareropuuno mora f1a 3as1Bsi, 4e TOM € OTTOBOPEH, TUCHUUILUIMHUPAH U C SCHA BU3MS KaKTO 3a
Pa3BUTHETO HA MMPOIPAMUTE MO MAPKETHHT, TaKa U 3a LSUIOCTHOTO CTPATErHYECKO Pa3BUTHE HA
JIeTIapTaMeHTa U YHUBEpCUTETA. J[BITOTOUITHATE U3CIIEI0BATEIICKH MHTEPECH U ThPCEHUS Ha
n-p TpenmadumoB ca peamu3upar KakTO B HETOBUTE HAYYHH IyOJMKAIlMW, Taka W B
MHOTOOpOMHHTE MPAKTHUECKH MTPOEKTH B KOUTO TOM ydacTBa.

Kopekren, MHULIMATUBEH U C MOTYEPTAHO CEPUO3EH XapaKTep MNPy B3aUMOOTHOILLIEHUATA

¢ xonerure ot HBY.



C‘II/ITaM, Y€ HEromarta Xa6I/IJ'H/ITaI_[I/I$I ou JONpHHECIAa 3a YCBBBPIICHCTBAHETO HaA
npenoaaBaTCICKUs €KHUII IT0 MAPKETHHT U Bb3MOKHOCTHUTE 3a BKIIFOUYBAHE B 6T_>,HCHII/ITG Hay4YHHU
U TPAKTUYCCKHM HWHUIMATUBHU, KOUTO WIS CC MnpeanpueMar C KOJCTUTC, CTYACHTUTC U

MPEJCTaBUTEIINTE HAa OU3Heca.

VI MHeHI/Iﬂ, NMPpEeNnoOpPbLKU U 0eJIeKKH 10 JIeHHOCTTA U MOCTHKEHUATA HA KAHIUAAaTa

BB3 ocHoBa Ha TOpPEn3JI0KCHOTO MOZKE Ji1a C€ HaAIIpaBU M3BO/, 1Y€ IIPCACTaAaBCHUTC 3a
HU3rOTBAHC Ha CTAHOBHUIIC HAYYHU TPYHAOBC Ha KaHAUAATHT TJI.4C.A-P I[I/IMI/IT"bp TpeHI[a(i)I/IJIOB
€ C H3pasCHa OTJIM4YHA IIOArOTOBKAa II0 OTHOIICHHME HA HAYYHUTC, TCOPCTUUYHHUTC U
MPAKTUYCCKUTEC ACIICKTH Ha 06JIaCTTa, B KOSTO KaHAWJaTcTBa. B ImoAKpeIIa Ha TOBa MOC
TBBPACHUC Ca MW JO0Ka3aTCJICTBATA II0O OTHOIONCHHUC Ha BB3MOKHOCTTA Ja C€ OCHIICCTBABAT
33,[[LH60‘I€HI/I HU3CJIICABAHUA W aHAJIU3H C IOJYCPTAHO aBTOPOBO CTAHOBHUIIC, MHCHUA, U3BOAU

U KPUTHUUCH aHAJIN3.



OPINION

by Assoc.Prof.PhD Professor Nadezhda Yordanova Dimova, New Bulgarian
University, Sofia, Department of Economics, Professional Field3.8. **Economics',

scientific specialty ""Marketing"*

Regarding: competition for the occupation of an academic position "docent” in
professional direction 3.8. Economics (Marketing - Brand Management), Faculty of Ministry
of Finance, Department "Economics”, announced in SG no. 56/02.07.2024

Basis for drawing up the opinion: Order Z-RK-349/26.09.2024 of the Rector of the
NBU

I. Assessment of compliance with the minimum national requirements and the
requirements of the New Bulgarian University

From the presented Report on the implementation of the national minimum
scientometric requirements for the occupation of the academic position "associate professor"
in the professional field "Economics™ by virtue of the ZRASRB and the Regulations for its
application, as well as the requirements of the NBU, Chief Assistant Professor Dimitar
Trendafilov reports 815 points.

The points with presented in the separate groups and are proved in the following table:

Group of indicators Minimum requirements From the applicant's reference

A Indicator 1 - 50

B Indicator 2

C In Indicator 3 - 100

D Sum of indicators from 4 to 10 - 265

E Sum of indicators from 11 to 13 - 100

E Sum of indicators from 14 to 21

F Sum of indicators from 22 to the end (mandatory for NBU) - 300

The conclusion from the information provided under this criterion is that the separate
indicators for quantitative evaluation of publications and academic activity are correctly
indicated in the reference.

I1. Research activity is results.



1. Evaluation of the monographic work, including evaluation of the scientific and
scientific - applied contributions of the author.

The monographic work of Chief Assistant Professor Dimitar Trendafilov is on the topic:
"The Mobile User" and was published in 2023. with a volume of 280 pages. Research the
author's goal is related to the possibility to consider the phenomenon of the mobile user from
several points of view. To fulfill this objective, the author has included various sources of
practice or specific marketing approaches by different companies, a long list of conference
papers of leading research and consulting agencies engaged in the field of sociology, marketing
and digital communications, as well as results of quantitative , qualitative user and expert
research. In parallel, academic sources of different types and content are also included.

The scientific-methodological and scientific-applied achievements of the candidate in
the monographic research can be grouped in the following areas:

First, it can be reasonably argued that the research is innovative and multifaceted
regarding the already formed mobile user.

Second, the author has undoubtedly achieved the task set at the beginning, namely to
simultaneously synthesize the latest information on topics such as digital marketing, consumer
interests and experience, to indicate specific indicative solutions implemented in practice in the
last two decades, to derive and synthesize results of various studies, as well as on their basis to
give an idea for a different profiling of the mobile consumer.

Third, the monograph has selected an innovative and interesting approach for using a
"three-point" strategy. First and foremost is consumer behavior and its particularities in the
context of changing lifestyles in a much more connected world. Next, it includes commentary
on the technologies used in modern marketing, which both follow and create new trends at
considerable speed. And thirdly, a reference is made to the points of sale.

2. Evaluation of the contributions in the other attached publications (creative
performances) made after the appointment of the academic position **chief assistant™ or
the academic position ""associate professor™ (for professor candidates). It also includes an
assessment of the peer review requirement of the publications.

The scientific contributions in the monograph, which is not presented as a habilitation
thesis, the articles and the scientific reports of Dimitar Trendafilov, PhD, can be summarized
as follows:

*Complete and in-depth research and contribution to the theory of marketing

communications and branding;



*Purposeful research of innovations and their connection with branding;
*Integrating digitalization into marketing research and highlighting the role and

importance of the mobile user as a factor in creating modern marketing strategies.

3. Citation by other authors.

The candidate, Assistant Professor Dimitar Trendafilov, Ph.D., has indicated six of his
publications, which are cited in monographs and peer-reviewed collective works. He also cited

two publications that were cited in non-refereed peer-reviewed journals.

4. Evaluation of the results of participation in research and creative projects and
application of the obtained results in practice.

In the presented self-assessment of the Assistant Professor Dimitar Trendafilov, Ph.D.,
he indicated the following projects in which he participated and contributed to the improvement
of the practice, namely:

* In the period of Dec. 2012 — Oct. 2020 researcher and consultant at "Brand in Trend"
Ltd., where projects in strategic branding and commercial communications were successfully
implemented for companies such as Betfair, Mtel, King Tobacco International, Zdorowie
Pharmaceuticals, Lavena, etc.

* Conducted marketing training for "CHEZ Bulgaria", as well as for a number of brand
managers through professional training centers.

* In March, speaker at the "For Better Branding" conference, March 10, 2023.

* Guest speaker at the SoftUni Digital platform, 04 May 2023, with a presentation "The
rules of branding in the digital age".

I11. Learning and teaching activity

1. Auditory and non-auditory employment, work in the electronic training module
"MOODLE - NBU", provision of student practices and internships, work with students
and doctoral students.

Average grade - over 5 for the period under consideration (data from e-teacher
"Student™)

Regarding the joint work with students in research and creative projects, the candidate

has indicated the following:



» Academic mentor under Project "Student practices - Phase 1 and 3", BGO5M20P001-
2.002-0001 of the Ministry of Education and Science.

* Annual research projects during the courses of the MA "Advertising and Brand
Management" - SEMM641 and SEMM®641 "Practice: Laboratory for Trademark Research”
part 1 and 2.

The specified projects are completely sufficient for the occupation of the academic
position "Associate Professor".

Chief Assistant Dr. Dimitar Trendafilov was the supervisor of the following graduates
who successfully defended their diplomas.

e Autumn 2016/17 — 6

* Spring 2016/17 — 18

e Autumn 2017/18 — 2

* Spring 2017/18 — 13

e Autumn 2018/19 — 3

* Spring 2018/19 — 12

* Autumn 2019/20 — 3

* Spring 2019/20 — 4

* Autumn 2020/21 - 3

* Spring 2020/21 - 6

* Autumn 2021/22 — 2

* Spring 2021/22 - 4

* Autumn 2022/23 - 0

* Spring 2022/23 - 3

* Autumn 2023/24 - 5

* Spring 2023/24 - 4

Total: 88 manuals

1. Reviews of diploma theses: from autumn semester 2016/17 to date — 46

2. Participation in committees: from autumn semester 2016/17 to date — 115

Regarding the provided practices and internships for the students, the applicant has

provided the following practices and internships, namely:



* Through the marketing agencies "Brand in Trend" OOD and "Market Links" OOD,

* Through the "Student Internship" program of the Ministry of Education and Culture.

Dr. Dimitar Trendafilov participated in the preparation of students in the National
Olympiad in Marketing (annual competition, hosted by UNSS and V1I-Varna) - 3 participations

as a team leader in the last 5 years.

2. Work with Erasmus students.
Dr. Dimitar Trendafilov works intensively with Erasmus students from different

countries.

3. Evaluations from student surveys.

The average rating from student surveys is over 5 for the period under review (data

from e-teacher "Student™)

IVV. Administrative and public activity

1. Participation in collective management bodies of the NBU.

The candidate Chief Assistant Dr. Dimitar Trendafilov took part in the following
collective management bodies at the NBU:

* Committee on accreditation of courses acquired abroad or other higher education
institutions in Bulgaria at the FBO, 2015-2017;

* Chairman of the commission for recognition of higher education diplomas,

* Rector's Council, April 2018 — January 2024.

 Academic Council, April 2018 — January 2024

» UPPO Council, academic years 2021/22 and 2022/23.

* Program consultant of BP "Marketing" and MP "Marketing Management", 2015-
2017;

* Assistant/Deputy Rector for International Affairs, April 2018 - January 2024.

2. Public activity.
In terms of public activity, the following can be presented:
* In the period of Dec. 2012 — Oct. 2020 researcher and consultant at "Brand in Trend"

Ltd., where projects in strategic branding and commercial communications were successfully



implemented for companies such as Betfair, Mtel, King Tobacco International, Zdorowie
Pharmaceuticals, Lavena, etc.

 Conducted marketing training for "CHEZ Bulgaria", as well as for a number of brand
managers through professional training centers.

* In March, speaker at the "For Better Branding" conference, March 10, 2023.

* Guest speaker at the SoftUni Digital platform, 04 May 2023, with a presentation "The

rules of branding in the digital age".

3. Attracting students to the program.
Chief Assistant Dr. Dimitar Trendafilov actively participates in the NBU's KSK during

the various academic years.

V. Personal impressions of the candidate (if any)

| have known the candidate since | joined the NBU 18 years ago. | can categorically
state that he is responsible, disciplined and has a clear vision both for the development of the
marketing programs and for the overall strategic development of the department and the
university. Dr. Trendafilov's long-standing research interests and pursuits are realized both in
his scientific publications and in the numerous practical projects in which he participates.

Correct, proactive and with a markedly serious character in relations with colleagues
from the NBU.

| believe that his habilitation would contribute to the improvement of the marketing
teaching team and the possibilities of inclusion in the future scientific and practical initiatives
that will be undertaken with colleagues, students and business representatives.

V1. Opinions, recommendations and notes on the activity and achievements of the

candidate

On the basis of the above, it can be concluded that the scientific works submitted for
the preparation of an opinion by the candidate, Dr. Dimitar Trendafilov, have excellent
preparation in terms of the scientific, theoretical and practical aspects of the field in which he

is applying. In support of this claim of mine are also the evidence regarding the possibility of



carrying out in-depth research and analysis with emphasized author's opinion, opinions,

conclusions and critical analysis.

Date: 31.10.2024 Signature ........ccoeu.ee
{Assoc.Prof.PhD Nadezhda Dimova/



